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HYBRID COURSE: THIS IS A HYBRID COURSE YOU DO NOT HAVE TO ATTEND EVERY CLASS BUT MATERIAL WILL  BE COVERED EVERY CLASS.  YOU “DO” HAVE TO BE IN TOUCH WITH THE PROFESSOR EVERY WEEK IF YOU MISS TWO WEEKS YOU WILL BE DROPPED FROM THE COURSE.  PREFERRED EMAIL IS THE ONE ON THIS PAGE ABOVE. 
COURSE BOOKS:  “MARKETING: The Core” Kerin, Hartley,  Rudelius McGraw Hill

ADDITIONAL WEB SITES ARE  www.slate.com and www.npr.org and the Discovery Channel on T.V. especially documentaries concerning business. This will be a Blackboard Aided Course. ADDITIONAL BOOK IS:  “THE MARKET PLANNING GUIDE” BY BANGS (6 COPIES ON RESERVE IN LIBRARY)
CATALOG DESCRIPTION:  Marketing is a managerial approach to the marketing functions.  Emphasis placed on market-related variables including place, product, price and promotion.

COURSE GOAL: To provide the beginning business student with a broad overview of all marketing which could be said to be the life blood of business and how it works in today’s world.

COURSE REQUIREMENTS:  To complete this course with the credit, the student must display an adequate understanding of the material presented by earning a 70% or higher average of scores on all work given.  Students must timely complete tests and in-class assignments as well as homework and other out of class assignments in order to demonstrate the following:

Demonstrate by test and individual projects the understanding the marketing environment

Demonstrate by discussion group understanding of a marketing plan with appendix a

Demonstrate by test and individual projects the types of forces that affect marketing

Demonstrate by debate group ethics and social responsibility of marketing

Demonstrate by test and group discussion what affects consumer behavior

Trough discussion by groups an providing examples of how we reach the global markets

Demonstrate by tests an understanding of the product development process also individual projects

Demonstrate by tests how pricing decisions are made and project involving case study

Demonstrate by tests an understanding of place or how products are physically brought to the market

Demonstrate by critiquing advertising the value of different types of advertising and how it is part of the promotional plan.

Demonstrate by individual selling of a product the importance of personal selling and sales management

COURSE POLICIES:  IT IS THE RESPONSIBILITY OF THE STUDENTS TO ACTIVELY PARTICIPATE IN THE LEARNING PROCESS.

Grading:  Grades will not be CURVED.  Final grades will be determined by the aveage scores according to the following scale:   

Extra credit projects will be available and can raise your grade on any test one grade level:

A =
90 – 100%
Tests:

40%  20% of this 40% are quizzes.




B = 
80 – 89%
Portfolio:
20%

C = 
70 – 79%
Final Exam:
20%   66% of final is take home 34% is in class

D =
60 – 69%
Participation:
10%

F = 
under 60%
Mid-Term 
10%   is Take Home 

Additional Home work or extra credit can be earned by doing assignements at the end of chapters, business reports about companies, and approved projects by the professor all extra credit needs to be approved by instructor

ADA Students with Disabilities Statement: Reasonable accommodations may be made that allow disabled students to be successful at NCC. Accommodations may be provided for those students who submit the appropriate documentation by an outside/independent professional evaluator or agency.  Students may volunteer to inform the Instructor about their disability and associated classroom limitations, if applicable.

Attendance Policy:  Students that are absent should contact the professor prior to missing if possible and before the class occurs.  If you miss more than FOUR classes your final grade can be lowered one grade.  If you are going to miss an exam the professor has to be notified ahead of time even the day of the class.  Make-up will be given the next regular class day. 

Proposed Class Schedule:

Week Of 

Week One Chapter One and Introduction , Short Project

Week Two
Chapter 2 and QUIZ 

Week Three 
Chapter Three and Appendix

Week Four 
Chapter 4 and Test Chapter 1,2,3

Week Five 
Chapter 5 

Week Six  
Chapter 5 and Quiz Chapter 4, 5

Week Seven
Chapter 6 and short project

Week Eight
 Chapter 7

Week Nine
 Chapter 7  Mid-term Exam Assignment of Final Project

Week Ten
 Chapter 8 

Week Eleven
 Chapter 9

Week Twelve
Chapter 10  Quiz on 8 and 9

Week Thirteen Chapter 11 Take home final given

Week Fourteen Chapter 12
Test 8,89,10,11
Week Fifteen
Chapter 15 AND 17 Turn in take home examination

Week Sixteen Chapter 17 FINAL EXAMINATION (IN CLASS 12, 17, 17DECEMBER 13 6:00-8:00

